
Introduction 
to Care 

Opinion –  
The Basics



Aims

• Intro to Care Opinion

• Generating stories on Care Opinion – Promotion 
within services

• Responding to Stories

• Q&A



Trust roll-out

• Phased approach

• Another option



Care Opinion is a non-profit organisation, based in Sheffield and Stirling. We 
are funded mainly through subscriptions from health and care organisations.

We have been sharing people’s experiences of health and care services 
online since 2005, and we have built a national and international reputation 

for our innovative and value-led approach to online feedback.

Watch this short video to find out more about Care Opinion.

Who are we?

Meet the Care Opinion team | Care Opinion

How is Care Opinion funded? | Care Opinion

Our international work | Care Opinion

https://vimeo.com/215724873
https://www.careopinion.org.uk/info/the-team
https://www.careopinion.org.uk/info/funding
https://www.careopinion.org.uk/info/international


Why do people share their feedback 
online?

Source: Van Velthoven  et al, 2018



Stories – it’s about the conversation

How does it 
work in 
practice?

Moderation principles

https://www.careopinion.org.uk/info/moderation-principles


Tell your story: the process?



Bespoke materials

• Invitation links 

(QR codes or 

‘tags’)

• Posters, leaflets, 

A6/A5 cards, 

stickers, 

greetings cards, 

email/text

• Volunteer hub 

(from May 24)





Kiosk mode (Invitation link)



Tell your story: Promotion

• Ensure staff are aware:

•  staff meetings, 

• placing reminders near sign in 

books, 

• ensuring they know about it 

with flyers.

• Where to place materials?

• For example, backs of toilet 

doors or on tables in family 

rooms. 









When a story that is 
relevant to you is 

published, Care Opinion 
sends you an email alert

The link 
only log’s 
you into the 
site the 1st time



Use the 

preview button to 

see what your reply 

will look like



Check you get this green 

tick after submitting 

your reply. This means we 

have received it

You have 30mins 

to edit before it is 

sent to our 

moderators. Update 

the text and press 

“save edits”



https://www.careopinion.org.uk/blogposts/813/how-do-i-respond-well-to-stories

What do people want from a response to online feedback blog

https://www.careopinion.org.uk/blogposts/813/how-do-i-respond-well-to-stories
https://www.careopinion.org.uk/blogposts/698/what-do-people-want-in-a-response-to-their-fe


Any questions or 
comments?



Thank 
you
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